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NO.CWC/PUB/Advertisement Policy/2009-2010 Dated: 25.08.2009

The Regional Managers,

Central Warehousing Corporation,

Regional Office,

Ahmedabad, Bhopal, Bangalore, Bhubaneshwar, Chandigarh, Chennai, Delhi,
Guwahati, Hyderabad, Jaipur, Kochi, Kolkata, Lucknow, Mumbai, Navi Mumbai,
Panchkula, Patna.

SUB: advertisement & Publicity Policy ...regarding.
Sir,

Please find enclosed herewith the advertisement & Publicity policy, duly
approved by the Board of Directors in its 281" meeting. BOD has stressed for
release of publicity material in Hindi/English journals, be substituted with a
minimum of 50% of the total amount spent on advertisement be in Hindi and the
remaining 50% be spent on advertisement in English and other regional
languages. This is in tune with the recommendations of the committee of
Parliament on official language.

This is for your information please.
Yours faithfully,

Encl: As above chgﬂmj/\

(BHUMESH CHANDRA] —
DGM (PUBLICITY)

Copy to:-1. PS to Chairman/Managing Director
2. PS to Director (Fin.), Director (Pers.), Director (M&CP), CWC,
CO, New Delhi.
PS to Secretary, CWC, CO, New Delhi.
All HODs, CWC, CO, New Delhi.
All EEs, CWC, Construction Cell(s).

S (4

(BHUMESH CHANDRA)
DGM (PUBLICITY)

CO: 41, Siri Institutional Area, August Kranti Marg, Hauz Khas, New Delhi-110016 TELEFAX NO.26518032.
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CENTRAL WAREHOUSING CORPORATION
(A GOVT. OF INDIA UNDERTAKING)

ADVERTISEMENT AND PUBLICITY POLICY

% PREAMBLE:

Central Warehousing Corporation ( CWC ) is the National storage agency
performing functions of scientific storage of agricultural inputs and produces and
other notified commodities, bonded warehousing, operation of |ICDs/CFSs, Pest
Control services, rail transportation of containers, etc. CWC is also actively
emerging as a total logistics solutions provider. CWC alongwith its associates, 17
State Warehousing Corporations (SWCs) have also been in the forefront in
issuing negotiable Warehouse Receipt to the farmers / traders etc. The
warehousing scenario in the country is likely to undergo significant change with ‘
the enactment of Warehousing (Development & Regulation) Act, 2007, as well as
the fiscal incentives extended in the Union Budget, 2009-10 inviting entry of
private players to establish and run Registered Warehouses, thus posing huge
competition to CWC.

Therefore, there is an imperative business requirement to publicize the service
portfolio of the Corporation in order to retain and improve the standing and the
image of the Corporation among all stake holders and general public including
the farming community. Keeping in view the above, the Corporation lays down

the Policy on Advertisement and Publicity with the following salient features.

. OBJECTIVES:

To widely publicize among the public, users, trade, impex operators etc. about
the capabilities, services and the achievements of the Corporation.

To project CWC as a National storage agency capable of delivering total logistics
solutions.

To highlight contributions of CWC towards food grains storage, educating the

. farming community towards post — harvest loss minimization at farm level.
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v. To strengthen the image of CWC as a leading Corporate house, dealing
with scientific storage and logistics, contributing o the national economy.
V. The contributions of the Corporation in developing and strengthening the

public warehousing infrastructure in India.

3. ADVERTISEMENTS:

Advertisement and publicity may be made through:
a) Visual Publicity,
b) Print Media,

c) Electronic Media.
The Corporation may release advertisements for:

a) Operational requirements and

b) Publicity / Institution Promotion purposes.

DAVP has informed that as per Indian Newspaper Society, the newspapers will

_ publish advertisements of PSUs at commercial rates and at present DAVP is not

in a position to release the advertisements of PSUs in some newspapers.
Therefore, the advertisement rates may as far as possible be allowed as per the
rates approved by DAVP, if accepted by the media / publications / agencies, if

not the commercial rates may be accepted.

() OPERATIONAL ADVERTISEMENTS:

The operational advertisements are those through which CWC invites bid to
perform functions such as handling and transpofr, security & housekeeping
services, consultancy, recruitment process, supply of stores / equipments /
chemicals, construction, repair and maintenance of infrastructure, public notices
pertaining to AGM / election of Director, etc. The operational advertisements are
time bound in nature and as such shall be released in the media / newspapers
chosen by the respective Competent Authority.
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(i) PUBLICITY / INSTITUTION PROMOTIONAL ADVERTISEMENTS :

Publicity / Institution Promotional advertisements (IPAs) are those 'through
which CWC propagate the services / products available, achievements, and

“image projecting messages of the Corporation, etc.

> The publicity advertisements ma y be released to the media chosen by the
Competent Authority at his discretion.

> The IPAs may be released to the media / newspapers / periodicals which
at least has Statewide circulation. It may be ensured that such periodicals are
registered with Registrar of Newspapers of India (RNI) or empanelled b y DAVP
or figuring in National Readership Survey (NRS).

> Release of IPAs to the same periodical shall not be more than two times in
a financial year.

> It may be ensured that a minimum of 50% of the total amount spent on
advertisements be in Hindi and the remaining 50% be spent on advertisements in
English and other regional languages in a ﬁna:ncia! year. A

> IPAs may also be released in House Journals, Souvenirs etc. of Central /
State Government Ministries; Central / State PSUs / SWCs, Indian Trade /
Professional Magazines.

> IPAs to any other category of publication not covered in the above will be
issued only with the approval of any one of the Functional Director or Managing |
Director.

4 PUBLICATION OF NEWSLETTER :

At present, user épecific newsletters by name ‘Bhandaran Bharti’ and ‘Smarika’
are being published with articles on warehousing and logistics and about the
activities of the Corporation and circulated to all the stockholders, which may be
continued.
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5. SEMINARS, CONFERENCES, EXHIBITIONS :

The Corporation may participate in seminars, conferences, exhibitions, trade
fairs, Krishi Melas organized in India / abroad in the areas of warehousing,
logistics, supply chain management, etc.

6. CORPORATE FILM :

Corporate Film(s) will be made and used as a part of the Image building and
Corporate Publicity exercises during seminars, exhibitions, VIP visits, customer

presentations etc.

7. ELECTRONIC MEDIA :

Advertisements in electronic media as well as websites may be released with an

aim to give better exposure to the activities and achievements of the Corporation.

8. IMPLEMENTATION METHODOLOGY :

Appropriate Authority and the delegation of power are given below :

a) Operational Advertisements :

The EE / RMs, HODs, Functional Directors and MD are competent to
release operational advertisements and sanction the actual expenditure.

b)  IPAs:

i) RM - upto Rs. Ten Thousand per advertisement and the overall
expenditure will be within the budgetary limit provided for the Region in
this regard.

i) Secretary / Head of Publicity Division, CO — Upto Rs. Twenty five
thousand per advertisement; '

fif) Functional Directors - upto Rs. Fifty Thousand per advertisement.

iv) MD - above Rs. Fifty Thousand per advertisement.
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e I

The Publicity Division, CO will act as the nodal agency for releasing
tional / IP advertisements to the media, as approved by the Authority

In case of any interpretation or omission in the aforesaid guidelines, MD’%s
lon will be final. MD may also decide on any exception in the above policy -
lelines at his discretion.

* ok ok
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